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Calling for Social Enterprise Partners
Tithe Ethical Consumption Movement
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FSES

Fullness Social Enterprises Society (FSES) is an NGO set up in 2011 with a mission to
promote the social entrepreneurship development and city transformation in Hong Kong
for societal betterment through a team of pracademic and knowledge volunteers.

Click here to watch our video

As one of our signature social innovation, Tithe Ethical Consumption Movement (TECM)
Is a platform that connects the government, corporations, social enterprises and
volunteers together since 2012 in raising public awareness on social entrepreneurship
and encouraging the public to support the underprivileged through their consumption at
social enterprises.

We aim to promote two core values: -
(e e
 10% Swap for Good [+{7—%]
Replacing “One Tenth” of your usual consumption with social enterprise products or
services.

« Two No; One Yes [WA—Z |

1 1]

"No almsgiving" and "No extras’, “Say Yes to social enterprise”.

About Us



http://fses.hk/
http://tecm.hk/
https://www.youtube.com/watch?v=MDq6xXDn60g
https://www.youtube.com/watch?v=MDq6xXDn60g
https://www.youtube.com/watch?v=MDq6xXDn60g

Our work in the past 9 years

CONSUMPTION

Ethical Consumption Sales

= EC Sale in millions Cumulative Sales

90

83.4
80
= 70 67.4
4
= o $83.4|\/| Ethical Consumption
2 . .
= . $1 S5M Underprivileged Salary
% 100+ Supporting Corporate/ Organizatio
40
- 200+ Social Enterprises
30
20 16 16
96 10.2 111 12'6/
10 ' 79
4.5 511
13 — ’
2012 2013 2014 2015 2016 2017 2018 2019 2020

Year

About Us
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Programme Partner / Supporting
Organizations in 2020
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TECM Programme Benefits

Why join us?

Tithe Ethical Consumption
Movement (TECM) offers
various activities and support
services to participating social
enterprises (SE).

The following support is
available FREE of charge to
successful applicants:

1. Training & Resource Support
— 2. Marketing & Sales
3. Awareness Building

4. Network Expansion




Benefit Details

CONSUMPTION

Training &

Resource
Support

Professional

Intensive Trainin Equipment and Other Resource
Marketing Coaching J Facility Support
& Sales (By booking)

&

Awareness A team of knowledge
Building volunteers with various

expertise (i.e. marketing,
people management) will be v

Facility and equipment
will be available for SE
to book at no cost
(i.e.. camera, lighting) '

&

offered to SE with targeted Professional training on Other support in promotion
achievement to be made  practical skills and tailor made includes production of promotional
within 6 months training on digital video, leaflet, product photoshoot,
Network transformation will be offered product consignment will be
Expansion to SE’s frontline staff

offered to SE

<

*Limited quotas for specific activities




Benefit Details e
Training &
Resource
Support
1

Shopping

Festive
Rewards

Promotion
Marketing

Bazaar
Scheme Scheme
& Sales
Awareness The 1st online Collection of seasonal
Building shopping platform promotions from SE and
featuring local SE I offer promotions our 100+ |
3 products and services partners/ supporting o
\/ (Details on ‘Signature Annual Loyalty | organizations InV|tat|.o.n to programme
Activities’ slide) programme partnering specific or partnered
with 100+ SE to promote bazaar for SE sales
Network ethical consumption
Expansion (Details on ‘Signature

Activities’ slide)

*Limited quotas for specific activities
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Benefit Details

7

Training &
Resource
Support

N

Marketing
& Sales

N

Awareness
Building

o SE Award SE Supporter
Media Liaison Scheme Award Iggheme

|

Annual Award Scheme to
recognize SE for their
v exceptional work and effort v

SE will be invited to Annual Award Scheme for SE
participate in promotional to nominate and recognize

and PR activities corporate/ organization's
Network effort in supporting the
Expansion development of their SE

(i.e. ethical consumption)

\/ *Limited quotas for specific activities




<

Training &
Resource
Support

§

Marketing
& Sales

&

Awareness
Building

3

(

Network
Expansion

A

Benefit Details

SE Community 3rd Party

of Practice Collaborations

!

Pitching opportunities with potential
buyers such as corporate, NGOs,
school will be arranged for SE to

foster collaboration

v

SE specific events will arranged on
monthly basis to expand SE’s social
capital and initiate collaboration
among the SE community

*Limited quotas for specific activities

ElMze
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Signature Activities

TECM MALL Shopping Rewards Scheme
The first online shopping platform featuring Annual loyalty programme partnering with 100+
local SE products and services in Hong Kong SE to promote ethical consumption

 SE gives 1 stamp to customer for every $25 spent at
. SE list product/ service on TECM MALL 9 P y $25 sp

_ designated SE outlets
« Customer makes purchase and payment directly

« Customer collects stamps to redeem SE coupon/
on the platform

ifts:
» SE ships order to customer directly and input 2

. . « $20 SE cash coupon that can be used at all
tracking information on platform

articipating SE outlets; and/ or
» Order money directly deposited into SE’s bank P pating /

« SE gifts at designated SE outlets
account

- . . * 0% admin fee and 100% reimbursement on any SE
* 0% listing, admin, and commission for 1st year

coupon used by customer

TECM MALL is suitable for SE who is/ has: This scheme is suitable for SE who is/ has:
v Looking to expand their online sales channels v' Looking to expand their physical sales channels
v Selling at least one type of product/ service v Selling at least one or more type of product/ service

v' With/ without physical or online store v' A physical store



http://tecmmall.myshopify.com/
https://tecm.hk/en/shopping-rewards-program

Benefit Summary

e Professional coaching” A
e Online and offline business/ skills training”
Training & | ® Professional equipment and facility
Rseusgggr?te e Other resource support* )
1 “With limited quotas
e TECM MALL A
e Shopping Rewards Scheme
Marketing & | © Festive Promotion Scheme
Sales e Bazaar
)
o A
e Media Liaison
e SE Award Scheme
Awareness | ® SE Supporter Award Scheme
Building Y
\/ )
e SE Community of Practice
Network | ® 3rd party collaborations
Expansion )

4

More programme details on tecm.hk
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http://tecm.hk/

Your Commitment

Q A clear and strong social mission (i.e. poverty alleviation, social exclusion)
[ Be a registered business (with BR) or operating under a non-profit organization (with Section 88)
O Must join at least one of our signature activities (TECM MALL / Shopping Rewards Scheme)
d Your commitment to cooperate with FSES on the following but not limited to:
» Participate in promotional and PR activities (i.e. photo shooting, interviews, media events,
and provide special offers to media when necessary)
« Promote the programme through your communications platforms (i.e. Facebook / Instagram,
other social media channels, website)
Q Your willingness to work hand in hand with FSES throughout the programme period

(Sept 2021 — Mar 2022)

—oF R R B p o
F.SES e L ITLLER] GCSE s A0 ;:_\ @-‘ LN
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How to join?

1 Application must be made online and for any S I G N U P

information missing, application may be

Registration dismissed. By Sept 3, 2021 18:00
2 An initial screening is conducted by FSES’s staff upon receipt of all
applications. The objective is to ensure that applications have fulfilled Sept 3 — Sept 10, 2021

. i the eligibility criteria.
Initial Screening I

_ A partnership confirmation will be sent to social enterprise through Sept 13 — Sept 17, 2021
Partnership email to confirm collaboration.

Confirmation


https://airtable.com/shrFlkVjiqPAKdtNe

PNE = poactlt

Enquiries

 SE Hotline (852) 9726 0243

> Email tecm.se@fses.hk

TS
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A) Achievement Iin 2020

View TECM 2020 Closing Video



https://youtu.be/gYD79iPt-nc

CONSUMPTION

B) Testimonials

My sincere gratitude to FSES. It's our humble

pleasure to support this meaningful movement —
BEE2FEEYE (TECM ) R - MR FME XL (TECM), especially during this challenging Ms. Tricia Kwong

' ' i Assistant Vice-President
= SRR ZWERTEND - SERAESOTL LIS (0 SIENCIWIEIESES GRCISOCIE DB (HK) Bank
enterprises. Together, we can be stronger!
Ms. Joyce Ho —% - EREEE . EmersD 2B BB

Marketing and Development TURFEESE - BREEYES (TECM ) oIS H i
Manager, The Salvation Army .
EAEBEBEENE - MUISEL |

| am very satisfied with all the events as a
FSES volunteer. The experiences through -

AR EREIFSESHETECMEE S 4 - K1 TECMreally inspired me to start my own e e
social enterprise!
e BEFiFEEE R E SRR mMERERE 73X
, HHEEMSMN (- REEICEEESEE—&Eolla
Mr. Ryan Xie
Student Intern Hﬂﬁ*ljﬁljﬁ%z K'ﬂa—_“o“ﬁ Zlgiﬁ’,z(:(é/ﬁ. ﬁlﬁﬂ—_“o{
BBEEZEAL -
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C) Online Presence

Website tecm.hk

TECM MALL shopsocial.hk/

Facebook Tithe Ethical Consumption Movement
Instagram ethicalconsumption.hk

YouTube Tithe Ethical Consumption Movement



https://www.tecm.hk/
http://tecmmall.myshopify.com/
https://www.facebook.com/TitheEthicalConsumptionMovement
https://www.instagram.com/ethicalconsumption.hk
https://www.youtube.com/channel/UCKNj5dZffo3AvJdfZ6U4leQ

S
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D) History of FSES o e e

|
f
Al &

S [ Bl| » #7828 |

ocial mpact 'V easurement
Coaching Scheme

2020: F OB OE B 5t 2I|
it 1{)4 Social Entrepreneurship |ntermed|ary Of
7N +__ //\ School Education SIE Fund & JC
Bl . NeW Way Out
fowuhsn% 2014: Youth 2018, JC SIM
-1 Coaching
Education:

2012: Ethical  gpnap

2011: Fullngss  CONSUMPLioN ,
Social Enterprises \

Society (FSES)
2008: Fullness Salon | \J

Be the Opinion Leader \- / & o iuleufn‘-t‘ :

[snan 1 W58

; 2018: SIM
2016: SE-Secta |- SENSE

2015: Diffusion

1987: Fullness Auto
Service ‘ dawrmann, seuzsy
Be the Pioneer Bl

o i i
M- D EEEE SR
e
‘y
|
Y ]
ﬂ |
L ]
g

Y =
-------

------------

- | 2014: M.O.V.E.R.

R L L i & -

; 2013: $1: §7
2012: TECM
Fullness Social Enterprlses Somety
: : & 2009: Ethical Consumption
L orrsnor | 2% by share When many believe the Desirable is Viable, social
2006: FianeTurnaround ChangeS may be AChiGV&b'G
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Business'as Mission
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F) FSES Publications

Nas

g% 0

Introduction to

Social Impact Measurement
Hong Kong Context

-— S0

KWAN Chi-hong, KEE Chi-hing, CHAN Kwok-fon

wao for 6000

aun “‘

9. NG Chul-ha

{[LARERLARRLAEEAR

Social
entrepreneurship
Development
J:,r Practices

111

Kee, Chi Hing & Cheng, Yiu Tung

Applying Design Thinking _
to Create Impactful ==

Corporate Social

Responsibility Prograﬁs;;_ _

A WIN-WIN for
Social Enterprise&
Corporate

tttttt

HONG KONG,
UNITED KINGDOM,
ond KOREA

KeeChiHisg KwasChiBong Ka

8 Chang Kaa Clns

INNOVATIVE

» SOCIAL
ENTREPRENEURSHIP
EDUCATIOR
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MR L

{}q ® 0726 0243

@ tecm.se@fses.hk

| -—
! y E?ﬁ!lli‘(dzﬁl_ € TitheEthicalConsumptionMovement

CONSUMPTION ethicalconsumption.hk
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mailto:tecm.se@fses.hk?subject=SE%20Registration
http://www.facebook.com/titheethicalconsumptionmovement
http://www.instagram.com/ethicalconsumption.hk

